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WELCOME
Dear Friends,

When I started Color Media Group, 
Inc. (CMG) almost ten years ago, I 
wanted to create an inclusive media 
platform for the increasing number of 
multicultural professionals in today’s 
�Z�R�U�O�G���� �2�X�U�� �À�D�J�V�K�L�S�� �S�X�E�O�L�F�D�W�L�R�Q����
Color Magazine™ is a print and 
online magazine that highlights 
topics of interest surrounding diverse 
professionals.

In addition to Color Magazine, CMG 
also hosts three annual events, each 
with a unique focus, but with the 
same goal of elevating professionals 
of color.

At the Men of Color Leadership 
Conference (MOC) in Boston last 
year, Pete Rodriguez, Managing 
Director and Asset Servicing Chief 
�$�G�P�L�Q�L�V�W�U�D�W�L�Y�H���2�I�¿�F�H�U���D�W���%�1�<���0�H�O�O�R�Q��
asked me how we could bring MOC 
to New York City. It is with his support 
and that of the leadership at BNY 
�0�H�O�O�R�Q�� �W�K�D�W�� �Z�H�� �D�U�H�� �K�D�Y�L�Q�J�� �R�X�U�� �¿�U�V�W��
Men of Color Leadership Conference 
in New York City. Thank You!

Many leading organizations – who 
value diversity in their workplace, 
their customer base, and beyond – 
have found real value in the pages of 
Color Magazine, on our website, and 
by supporting our events.

I hope that we may begin a 
relationship that will position your 
company as a leader in diversity and 
inclusion.

Un Abrazo,
�-�R�V�H�¿�Q�D

LEADERSHIP CONFERENCE
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ick NajeraR
in the spotlight—the minority 
point of view from the inside 
out as opposed to being on the 
outside looking in. However, 
executives at a rival network 
urged Najera to show them the 
“pain of the barrio.”

“The barrio is your family, your 
friends—there is no pain,” says 
Najera with a laugh. “People 
consider that if you’re poor, you 
must not be happy. That was not 
the case for me.”

Najera has taken all of his 
experiences in Hollywood and in 
life, and brought them together 
in a hilarious book titled, Almost 
White: Forced Confessions of a 

Latino in Hollywood. When he 
was approached about writing 
the book, he was skeptical—he’d 
just gotten out of a coma and 
didn’t really feel that he had much 
to talk about.

According to Najera, if you want 
to make it in the world, you have 
to “imagine how life can be and 
acknowledge how life is.” He urges 
younger generations to do things 
on their own.

“The cavalry isn’t coming,” Najera 
jokes. “You’re the one who has 
the answers, you’re the one who 
can �gure it out. Once you know 
that, you start �ghting di�erently. 
There’s no backup, it’s all you.”

Whether he’s writing, directing, or 

cracking a joke, Rick Najera is the 

kind of guy you can really learn a 

lot from. Growing up in a Mexican 

family in San Diego, California, he 

didn’t allow “being Mexican” or the 

opinions of others stop him from 

auditioning for junior theater. 

Instead, he took his culture and 

used it to push forward in his 

career, and help other people of 

color in Hollywood have their 

voices and stories heard.

Today Najera is the Director of 
the CBS Diversity Sketch Comedy 
Showcase. In addition to this role, 
he’s also a playwright, author, and 
screenwriter. As a writer, Najera 
believes that there is true value 
in writing what you know and in 
this case what he knows best is 
his Latin American culture. He has 
been able to look at the big picture 
and say, “This is my experience 
and I’m going to write about it.”

As the Director of the CBS Diversity 
Sketch Comedy Showcase, he 
works to put the spotlight on 
groups of people who aren’t ever 

Director of Diversity Showcase
CBS
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Chief Compliance O�cer
Thomson Reuters

As the Chief Compliance O�cer of Thomson Reuters, Thomas Kim 

oversees the company’s enterprise compliance program, with regards 

to anti-bribery, data privacy, trade controls, and code of conduct issues. 

Ultimately, he makes sure that things are getting done the right way.

It can be di�cult to understand how to lead others and bring out 
the best in them, but Kim works to make sure that any and all group 
dynamics are running smoothly. Though there are plenty of rewards 
and challenges that come with every position, Kim always receives 
great satisfaction out of helping other people.

“There’s something to be learned from every time you interact with 
someone else,” says Kim. “The only way to learn is from experience. 
Things that drive you as a human being should also be the basis of 
your career.” 

One thing that Kim learned early on as Chief Compliance O�cer of 
Thomson Reuters is the importance of building relationships with 
others. He stated that while it is the decent and right thing to do, it 

homas 
KimT

can also be really helpful to 
professional success in the long 
run. 
In order to succeed, Kim believes 
that people have to put in the 
e�ort and understand that team 
success is equal to individual 
success. 

“Take risks to pursue those 
opportunities,” says Kim. “Yes, 
there is a chance of failure, 
but more importantly there’s 
potential for great success.” 

While in college, Kim found a lot 
of unique ways to earn extra cash. 
Kim worked as a party DJ and 
also co-founded A.P. Magazine, a 
periodical targeted towards Asian 
Paci�c Americans. 

A lot of this work ethic and 
creativity comes from his parents. 
Thomas Kim’s parents were 
immigrants to the United States 
and they are the ones who inspired 
him to push forward. They taught 
him about the dignity and value 
that comes with hard work. He 
described his parents as people 
who “put their heart and soul into 
all that they do.” 

“I’m most passionate about 
spending time with my wife and 
my daughter,” says Kim. “That time 
is truly is a gift.”

It’s the simple things, such as 
sitting down with his young 
daughter and learning about 
how her day went, that Kim looks 
forward to the most when he gets 
home from work.
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Rodolfo Dominguez, Vice President Business Transformation and Chief 

Digital O�cer at Mercedes-Benz Financial Services (MBFS), had a knack 

for business way before he got to where he is today. Dominguez’s 

grandparents owned their own pharmaceutical company and when 

he was younger, he decided to start a few businesses of his own—

creating and selling T-shirts at rock concerts and teaching young kids 

how to swim.

odolfo
DominguezR

“I learned very early the value of 
hard work and that all privileges in 
life are earned,” says Dominguez. 
“I also learned how to work with 
diverse people and teams to 
create positive outcomes for 
customers and stakeholders.”

As the Vice President Business 
Transformation and Chief 
Digital O�cer at Mercedes-
Benz Financial Services (MBFS), 
Dominguez is responsible for 
accelerating the company’s 
vision of providing a �rst-class 
digital experience for dealers and 
customers by fostering innovation 
and accelerating the adoption 
of emerging technologies. 
While there is no typical day for 
Dominguez—between daily 
phone calls, attending executive 
leadership and project steering 

meetings, and walking the �oor 
to talk with team members—he 
appreciates that he can a�ect 
change in everything that he 
does. 

“The most rewarding part of my 
role is that I can make a di�erence 
in people’s lives in so many 
di�erent ways while bringing 
value to the organization and our 
community,” says Dominguez. 

Although his role is still very new, 
Dominguez is able to achieve 
success with the help of his 
talented and diverse team. 

Mentoring others is something 
that Dominguez is very 
passionate about, as he has had 
several mentors that have helped 
him to get to where he is today.

“I’ve have been privileged to have 
good mentors that believed in me, 
empowered me, and encouraged 
me,” says Dominguez. “They have 
helped me throughout my career 
to take risks and accept new 
challenges.” 

When he thinks about ultimate 
life goals, Dominguez is focused 
on helping others and paying that 
forward. He spends as much time 
as possible giving back to the 
community by volunteering and 
mentoring younger generations. 
He enjoys encouraging young 
people to pursue their interests 
and dreams by sharing his own 
experience, and the valuable 
insights he has gained throughout 
his career and his life.

Vice President Business Transformation and Chief Digital O�cer 
Mercedes-Benz Financial Services
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One of the most interesting parts about Kenneth Cooke’s position as a Vice President in 

Finance at Goldman Sachs is that he gets to communicate with people from all over the 

world. He has the opportunity to work with his teams in both New York and Bengaluru, 

India—and that’s one of the things he loves most.

Vice President in Finance 
Division of Goldman Sachs

enneth E. 
Cooke, CPAK

“My main responsibility is to 
ensure our regulatory reporting 
deliverables are proceeding as 
planned,” says Cooke. “And that 
any issues and risks are identi�ed 
and properly escalated” 

When Cooke is able to 
help younger colleagues in 
advancing their careers, he’s 
most satis�ed. That’s one of 
the things that he �nds most 
rewarding about his job, along 
with the global interaction

Before working for Goldman 
Sachs, Cooke was a Risk 
Manager at Genworth Financial 
in Richmond, VA. One day, he 
decided to apply for Goldman 

Sachs through their online 
portal. Twenty-four interviews 
later and Cooke was hired as a 
Vice President within Controllers 
in the Finance Division.
“I believe [it’s] my ability to listen 
and see a path for developing 
and promoting others,” says 
Kenneth Cooke about being an 
e�ective leader. 

Growing up, Cooke looked up 
to Assistant Attorney General 
Joan Murphy—Murphy inspired 
Cooke to go after positions 
in Corporate America. Cooke 
stated that his faith and family 
are his biggest inspirations. 
When he was younger, his 
mom always pushed him to do 
better—she always believed 
in his dreams and cheered him 
on. His family has made many 
sacri�ces so that Cooke would 

have the opportunity to be the 
leader that he is today. 

He hopes that younger 
generations take advantage of 
any opportunities that come 
before them. Cooke encourages 
young people to stay in school 
and to �nd something that they 
are truly passionate about. 

“Have a positive dream to do 
more for yourself and your 
family,” says Cooke. “I do believe 
that if more men of color 
remember the rich heritage of 
Black and Hispanic men being 
the provider and leader within 
their communities, along with 
providing opportunities to build 
our communities, then some of 
the ‘ills’ of today would not be.” 

When Kenneth Cooke isn’t 
working, you might �nd him 
traveling. On his most recent 
trip, he visited Labadee, Haiti. 
Cooke also enjoys spas and 
Sunday brunch.
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INTERVIEW

Executive Vice President and CEO
of Asset Servicing – BNY Mellon

SAMIR
PANDIRI

As the CEO of Asset Servicing for BNY Mellon, Samir Pandiri spends more than 

half his business year traveling around the world meeting clients. When he’s not 

in Asia or Europe or in�ight, you can �nd him in his o�ce at 225 Liberty Street in 

New York, maybe at a strategy meeting making plans for the bank’s future, or at 

a board meeting giving a presentation on what he learned while he was meeting 

with clients. He might even be at one of the regularly scheduled meetings with 

employees to speak with them about the unprecedented changes occurring in the 

investments industry and how the company’s growing. If the day-to-day business 

is �nished, there’s always the chance he’ll be chairing a meeting with IMPACT, one 

of BNY Mellon’s Business Resource Groups (BRG) designed speci�cally to develop, 

attract, and retain diverse talent for the bank. 

Q: Can you explain what you do as the CEO of Asset 
Servicing at BNY Mellon? 
A: BNY Mellon is the world’s largest global custodian, 
servicing over $29.5 trillion of assets. We work with 
large institutional clients, but the work we do a�ects 
people at every level, whether you have money 
invested in a 401K plan at work or are saving money 
for school with a 529 college plan. Roughly one out 
of every �ve people in the countries we service have 
investments in our bank.

Q: How did you get started at BNY Mellon? 
A: I originally graduated with a degree in chemical 

engineering from Columbia University, but went back 
to study business at the Columbia Business School. 
In the past twenty-six  years, I’ve worked for three 
�nancial institutions, starting out at Bankers Trust, 
which is now Deutsche Bank, then moving over to JP 
Morgan Chase and currently BNY Mellon where I have 
been for the past eleven years.

Q:What does a typical day look like for you? What’s 
the most rewarding part of your job? 
A: I don’t know if there is such a thing as a typical day 
for me. I spend about sixty percent of my work week 
traveling to meet with clients, so on any given day I 

LEADERSHIP CONFERENCE

by: John black
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could be in Europe or Asia or Canada or the Middle 
East. A big part of my job is meeting with employees. 
We have 19,000 people supporting Asset Servicing 
at the bank, so that’s 19,000 people who need to be 
informed about what’s going on in the company on 
a regular basis. Also, when I’m in New York a lot of my 
time is spent with analysts and regulators about the 
latest rules and trends in banking, as well as meeting 
with the bank’s board of directors to not only take 
care of the day-to-day business, but to make longer-
term plans and develop strategies around continuous 
improvements.

Q: If you weren’t working for BNY Mellon, what 
would be your dream career and why?
A: If I wasn’t at BNY Mellon…I think I’d like to be a 
teacher. The idea of academic pursuits and gaining 
knowledge for its own sake and passing it along 
to students really appeals to me. I’ve always been 
intellectually curious about a lot of things outside the 
banking world, so it would be nice to explore them. 
I’d also like this teaching job to involve a lot of global 
travel with an opportunity to live abroad. One of the 
fascinating things about the job I do have is learning 
how di�erent cultures approach the same situations. 
Doing business in the Philippines, for example, is 
completely di�erent than doing business in China, at 
least culturally speaking. The approach you take to a 
business meeting in Germany is totally di�erent than 
the way you’d approach a similar meeting in France. It’s 
fascinating.

Q: Over the course of your career, you’ve worked all 
over the world from London to Hong Kong. What 
do you miss most about working and living in those 
cities? What do you miss the least?
A: The great thing about living in a city like Hong 
Kong or London is that they are both great hub cities 
for exploring a geographic region. They’re both great 
cities in themselves, but Hong Kong is the gateway to 
all of Asia, which is something my family really took 
advantage of when we lived there. The same goes for 
London. You can wake up in England and a few hours 
later have lunch in Paris. You travel the same distance 
in America and you’re still in America, just a di�erent 
state.

INTERVIEWLEADERSHIP CONFERENCE



The negative side of living abroad is that you don’t get 
to see your family and friends for a long period of time.  
I lived in these cities before the Internet or Skype or 
any of the modern ways of keeping in touch. Today it’s 
much easier to keep in touch with people.

Q:You serve as the Global Chair of IMPACT, BNY 
Mellon’s multicultural business resource group. Can 
you explain a bit about what IMPACT does and your 
role within it?
A: IMPACT’s overarching objective is to expand the 
cultural diversity of the company, especially at the 
senior management levels. As a company, I think we 
do an excellent job with cultural diversity in virtually 
any category you can name from the VP level and 
below. It’s the levels above that—the positions of real 
authority where decisions are made and real in�uence 
is achieved—that we’re 
always looking for ways 
to improve. Increased 
diversity at that level in any 
business not only provides 
leadership, but can provide 
role models, too.  In my 
role as the Global Chair, 
I focus on setting the 
group’s strategy, ensuring 
that I infuse a diversity 
lens into my business and, 
when possible, spend 
time with our more than 
3,000 members across 
our twenty-�ve global chapters. I’ve been the Chair 
for almost two years now and it’s been a tremendous 
experience as I continue to grow as a leader.

Q: How did you hear about the Men of Color 
Leadership Conference? What is it about the 
conference that interests you the most?
A: As a company, we are always on the lookout for 
organizations and conferences that can help improve 
our approach to diversity on any level. The thing 
that really interests me about this conference is the 
chance to meet with other business leaders and 
exchange ideas on how they are bringing the message 
of diversity to their client base. There’s the altruistic 
reason for increasing diversity in your company; it’s 
the right thing to do. There’s another reason that 

can appeal to clients and that is that it makes good 
business sense. It’s not just the noble thing to do, but 
they can make money doing the right thing, too. That’s 
the message we need to bring to the table when we 
meet with clients and so it will be interesting to hear 
other business leaders talk about their experience 
trying to do so. 

Q: What’s one thing that a lot of people may not 
know about you? 
A: I don’t know if people understand how much I had 
to work to make the transition from being a good 
manager to being a good leader. When I was younger 
and working as a manager, it was all about me and my 
ego. I did as much as I could and made sure everybody 
knew that I was the one who did it. There’s nothing 

wrong with thinking 
that way as a young 
businessman trying 
to make his mark in a 
company, but as I got 
older I knew I had to 
become more of a leader. 
To me, a good leader is 
someone who serves the 
people working under 
him and not the other 
way around. He assigns 
the jobs that need to 
be done according to 
the strengths of the 

individuals and then �nds ways to support them as 
they get it done. It may seem like a natural progression, 
but it’s not something that just happened. I really had 
to work at it. 

Q: What do you enjoy doing in your spare time? 
What are you most passionate about? 
A: I’m a professional car driver, or at least that’s how it 
feels chau�euring our kids around on the weekend. 
All kidding aside, I can think of three things I enjoy 
doing in my spare time. The �rst is to travel with my 
family. We try to take one or two weeks a year and go 
someplace special; last year we went on a safari. And 
when I’m on vacation with them that is all I do. I don’t 
do any work or answer my emails. It’s time just for us. 
The second thing I like to do is golf. I’m pretty hopeless, 

14
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but I still enjoy the game. Finally, my wife and I like to 
garden, so on any given weekend when I’m home you 
can �nd me out in the garden with her. 

Q: What advice would you give to younger 
generations of men who are trying to get their foot 
through the door? 
A: Never go after a job simply because of money or 
power. Try to �nd a job that challenges you, one that 
you can learn from because if you can’t learn from 
your job then you’re never going to get better. Find 
yourself a mentor, someone who is going to take 
an active interest in your career and help pull you 
up. Always be on the lookout for new assignments. 
Challenge yourself, professionally and personally. Don’t 
ever be content doing the same thing day after day. 
And �nally, be ready to help coworkers when you can. 
It’s not only the right thing to do, but it will get you 
noticed.
 
Q: How would you de�ne success? 
A: I think it’s a combination of stepping back and 
measuring the kind of impact and in�uence you have 
within the company. If you can’t measure that, then 
there’s something wrong so �nd it and �x it. Once 
you’ve done that, take stock of how your job makes 
you feel as a person. Does it make you feel ful�lled? Do 
you feel a sense of accomplishment and achievement? 
Is work having a positive in�uence on your life outside 
the o�ce? If you can honestly answer yes to those 
questions, then you are a success.

Did you know that employee resource groups can 
be one of the most vital assets to a company or 
organization? An employee resource group (ERG) is 
an employee-led group that brings together people 
of diverse backgrounds to share innovative ideas, 
help accomplish business goals, help employees 
make connections with others, and to ensure their 
comfort. 

“The main goal of an employee resource group is 
to provide a space and place for people of similar 
backgrounds or interests to come together,” says 
Candace Burns, Director of Workforce Development 
at the Dana-Farber Cancer Institute. 

ERGs often provide a platform for employees to share 
ideas. By increasing employee engagement, they’ll 
be more likely to stay and grow with the company. 
According to Burns, ERGs allow employees to feel 
more connected to their organization as well. 

These groups are also important in helping 
employees network and make connections with 
others. By allowing these people the time and space 
to get together and share their common interests 
with each other, companies are allowing them to be 
as innovative as they can be. Employees also have 
the opportunity to meet and greet with people from 
various departments.   

“There is a cross-section of representation from 
di�erent departments at meetings. Typically, 
attendees wouldn’t be in the same room together,” 
says Burns. “It has been a great opportunity to connect 
with executive leadership in a more intimate setting” 

When it comes to accomplishing business goals, 
ERGs help in a big way. By creating that safe place and 
sense of community, employees are more inclined to 
reach out to people in their own communities.

INTERVIEWLEADERSHIP CONFERENCE

Why
Employee

Resource Groups?By Jailene Adorno
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Even as a kid, Hector Perez, Chief 

Executive O�cer of Quantum 

FBI, knew that he wanted to be 

a businessman. He wasn’t sure 

what kind of businessman, but he 

had a very speci�c image in mind 

of himself as an adult, carrying a 

briefcase to work every day.  

As the CEO of Quantum FBI, Perez 
is able to play multiple positions, 
whether it’s strategizing growth, 
hiring talent, or engaging with 
clients. This is a new role for Perez, 
entrepreneur, but he sees it as 
the plan for the second half of his 
career.  

“The most rewarding part is being 
free to �y. I’m able to take all of 
my experiences and put them 
forward into what I’m doing now,” 
says Perez. “It’s so great to realize 
that you have the potential and 
opportunity to achieve without 
limits.” 

Before launching Quantum, 
Perez was a Senior Director 
and the Head of Financial 

Chief Executive O�cer
Quantum FBI LLC

ector
PerezH

Planning and Analysis for TIAA-
CREF’s Asset Management 
division.  Perez is also the former 
Chairman and President of 
ALPFA, the Association of Latino 
Professionals for America, a Latino 
based association for business 
professionals and students with 

over 80,000 members. Today, 
he serves on the Executive 
Committee of ALPFA.  
In 2015, Perez accompanied 
his wife Diana as she was 
attending graduate school 
admission information sessions.  
He was struck by how each 
university had a strong emphasis 
on entrepreneurship and 
technology.  After Diana’s start 
at Columbia Business School, 
Perez started reading her books 
and was further intrigued.  A 
few months later he decided it 
was time for a change. “I started 
envisioning myself on a di�erent 
path and decided to embark on a 
new journey as an entrepreneur”. 

According to Perez, an e�ective 
leader is one who can be �exible, 
communicates well, can strategize 
and execute.  He explained that 
leaders need to have a well-
stocked tool box. 

“Even if you have a wrench, it 
may not be of the right size.   As 
a leader, you have to �nd the 
right size wrench, and get the job 
done” Perez further explained his 
analogy. “No one has an endless 
tool box.”
 
His advice is simple: “Focus and be 
fearless. If you want it, you have to 
�ght for it, you have to go get it.”
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Dominic Chu is a markets 

reporter for CNBC, located at the 

network’s Global Headquarters in 

Englewood Cli�s, N.J. He appears 

during CNBC’s Business Day 

programming and contributes to 

CNBC.com.

Previously, Chu was a New York-

based markets correspondent 

for Bloomberg Television, where 

he covered the stock, bond, 

currency and commodities 

markets. During that time, he 

interviewed some of the world’s 

top money managers and 

business executives, and he also 

was part of the team that covered 

Hurricane Sandy and the Boston 

Marathon bombings. In addition, 

Chu handled sports business 

reporting for the network.

Chu brings extensive knowledge 

of the �nancial markets, having 

worked in sales and trading for 

UBS Investment Bank, mutual 

fund management for Hennessy 

Markets Reporter
CNBCD

Advisors and investment management for Seascape Capital.

He has spoken at numerous industry conferences and was a regular 

contributor to radio and television outlets across the country.

Chu holds a Bachelor of Science degree in hotel administration from 

Cornell University.

Follow Dominic Chu on Twitter @TheDomino.
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Calling Kaplan Mobray inspirational is a little like calling Tom Brady a 

pretty good player. Spend a few minutes talking with him, on almost 

any subject, and you walk away full of ideas—not his, but yours. That’s 

how he inspires you. He makes you think. Ask anybody who has read 

his bestselling book, The 10Ks of Personal Branding, and they can tell 

you how Kaplan Mobray has inspired them to be their best in any given 

situation. Through his career as an author and motivational speaker, 

Mobray has inspired and transformed countless lives through his 

insightful approach to personal branding and leadership development. 

Get ready to get branded.

“I spend sixty to seventy percent of my time on the road, speaking 
to corporate groups and individuals. I talk to them about personal 
branding and taking ownership of the path they are on,” says 
Mobray. “Personal branding is all about taking control of who you 
are and the image you project out into the world. People leave too 
much control in the hands of others, especially when it comes to 
social media. You need to take back control and project what you 
want people to see when they see you.”

Mobray, a motivational speaker and entrepreneur since 2010 said 
it’s never too early to decide who you want that person to be in 
business and in life. “Are you content to be someone who takes just 
what is given to you as long as you’re happy? Or are you the type of 
person who wants more out of his career and his life?” asks Mobray. 
“It sounds simple, but your honest answer will shape the rest of your 
life. Including your e�ort, how you shape your career aspirations, 
and how much sacri�ce you are willing to make to succeed. 
“People need to set goals, and I don’t mean goals like, ‘I want to 
be a millionaire.’ Set goals that you can achieve with a reasonable 
amount of e�ort,” Mobray added. “And when you achieve it, give 
yourself the credit that you deserve for making it happen…then 
set another goal. That’s how you build con�dence…and I think you 
�nd success in the ful�llment of meeting those goals, big and small 
daily goals.”

Preeminent Leadership Coach and Motivation Expert  
Change as a Leadership Constant

aplan MobrayK
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As the President and Chief Executive O�cer of the Hispanic Association on Corporate Responsibility 

(HACR), Cid Wilson leads an organization that strives for Hispanic inclusion within Corporate America. Prior 

to his positions at HACR, Wilson worked on Wall Street for twenty-one years as an Equity Research Financial 

Analyst for several investment �rms. However, it wasn’t long before Wilson became inspired by HACR’s 

mission and was later appointed President and Chief Executive O�cer.

President and CEO –  Hispanic 
Association on Corporate Responsibility
Advocacy Know How: Mentors 
Are Not Always Sponsors

“We measure corporate 
responsibility and market 
reciprocity through our 
four pillars: Employment, 
Procurement, Philanthropy, and 
Governance,” says Cid Wilson.

Wilson travels all around the 
country to meet with leaders 
who have completed HACR’s 
programs, and even those who 
are eager to move forward 
with their careers and make a 
di�erence. Wilson considers 
himself a servant leader who 
guides others and works to 
achieve that overall mission 
of HACR, which is “to advance 
the inclusion of Hispanics 
in Corporate America at a 
level commensurate with our 
economic contributions.”
“The most rewarding part of 

my work is seeing the positive 
impact of our programs, 
research, communications, and 
outreach,” says Wilson. 

Wilson describes success 
as being on a level of 
accomplishment where you 
�nd personal or professional 
pride. Whether you’re working 
to better your community or 
helping your child to learn new 
things, success comes from 
“recognizing the ful�llment of 
your achievements.”

“I live my life every day with an 
attitude of gratitude and strive 
to make tomorrow a better day 
than yesterday,” says Wilson. 
“My life goals are to make a 
lasting positive impact on our 
community.”

When Cid Wilson isn’t working 
or meeting with young and 
eager leaders, you can �nd 
him listening to audiobooks by 
several di�erent accomplished 
authors. He was drawn to 
the Men of Color Leadership 
Conference because he’s 
interested in encouraging 
people of color to achieve all 
that they can.

“I live by a standard that, if you 
plan to achieve, but dare to 
exceed, then great results you 
will see,” says Wilson. “When you 
live by that mindset, the doors 
of opportunity will start to open 
up for you…Don’t be afraid to 
seek innovative solutions to 
accomplish your goals.”

Cid
Wilson
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In addition to being talented speakers and in�uential leaders within their �elds, some of the Men of 
Color Leadership Conference (MOC) executive speakers have also written books to inspire, motivate, 
and even make you laugh. They talk about their personal journeys and give advice on how to move 
forward in your own.

Almost White: 
Forced Confessions of a Latino in Hollywood 
by Rick Najera 
Voted most inspirational book in non�ction for a reason, Almost 
White: Forced Confessions of a Latino in Hollywood, talks about 
Najera’s experiences as a writer, comedian, actor, director, and 
speaker in the entertainment industry. In this hilarious memoir, 
you’ll get insight into the genius that is Rick Najera as well as how 
he got his foot through the door and started his career. For the 
audiobook, click here.

The Steps of a Good Man 
by Darnell Jackson 

Before writing this book, Jackson looked back on all of the 
challenges and setbacks that he’s faced throughout his life. Upon 

reminiscing, he realized that everything that happened, happened 
for a reason and that when one opportunity didn’t pan out the 
way he hoped, it paved the way for other opportunities. In The 
Steps of a Good Man, Jackson talks about how it’s all about the 

journey—and in how you act and carry yourself.

The 10Ks of Personal Branding: 
Create a Better You
by Kaplan Mobray
Kaplan Mobray, Leadership Coach and Motivation Expert, will tell 
you everything you need to know about branding yourself and 
moving your career forward to get the most out of what you really 
want and need. In this book, Mobray will guide you and give you 
sound advice on how to really focus on you and your goals.

BOOKS LEADERSHIP CONFERENCE

BOOKS WRITTEN
by MOC Speakers

By Jailene Adorno
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On Thursday, June 23, 2016 Color Media Group, Inc. hosted the annual Women of Color 

Leadership and Empowerment Conference at Harvard Law School. Many professional 

women of color from the Greater Boston Area attended the conference to learn more about 

leadership development, be inspired, and make meaningful connections with in�uential 

executives.

The 2016 Women of Color Leadership
and Empowerment Conference in Boston

WOC 2016LEADERSHIP CONFERENCE
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The Keynote Speaker was Amelia Moran Ceja, President 

of Ceja Vineyards. Ceja is the �rst Mexican-American 

woman ever to be elected president of a winery. Beverly 

Edgehill, Vice President of Organizational Development 

at the TJX Companies, led a very thought-provoking 

panel discussion. Panelists Shilpa Pherwani, Chief 

Executive O�cer of IBIS, and Michele Courton Brown, 

Chief Executive O�cer of Quality Interactions, o�ered 

amazing advice and a lot of insight. 

Georgianna Melendez, Director at the O�ce of Diversity & 

Inclusion at the University of Massachusetts Boston, held 

an executive session titled “Embracing the ‘Yay’sayers” 

where she encouraged everyone to surround themselves 

with the right kind of people. Dawn Frazier-Bohnert, 

Senior Vice President and Chief Diversity & Inclusion 

O�cer at Liberty Mutual Insurance, held a session called 

“Women of Color Unplugging the Power of Bias.” During 

this session, she challenged everyone to break down any 

and all bias that are hindering them from achieving.
President of Westwind, LLC, Monica Molina Austin, held a 
session called “What is Your Thinking…Style?” where she 
asked everyone to start thinking di�erently and develop 
distinct approaches to communicating. Dani Monroe, 
Chief Diversity & Inclusion O�cer at Partners HealthCare 
led a session titled “Tapping Your Talent: Eliminating Self-
Imposed Barriers.” In this session, she explained how 
women shouldn’t allow for internal or external barriers to 

stand in the way of what they want to do.

After attending these sessions and listening in to the 
panel discussion, many of the women walked away 
feeling empowered. An attendee told one of the 
executive speakers, “You were authentic and I loved that 
about you. I gained a lot of valuable insights and just 
wanted to say thanks.” Others said, “These events help 
me to network and bring things back into perspective.” 
Another attendee said, “It was refreshing to hear the 
testimonies of the challenges that women of color face 
today and how the use of code switching has been 
utilized, as I �nd myself doing it.”

WOC 2016LEADERSHIP CONFERENCE
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BOSTON 2016

Hosted by:
175 Berkeley Street Boston, MA 02116

11:00 A.M. - 4:30 P.M.

Thursday, October 6, 2016

NOMINATIONS
                                                    FOR THE
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